INSURANCC
(o4 ¢ HI)-'I

October 15 2002
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m A clip-and-save guide to the ever-expanding spa scene

o among us doesn’t crave a little relaxation on the road these
days? As life—and travel—have become increasingly stressful,
we need to step back and nourish ourselves to get motivated for
the next round—and no one needs this more than the top

producers who have worked 24/7 to achieve their goals.

“We wouldn’t consider a resort for our incentive programs or our large
client meetings that doesn’t have a spa on property or very nearby,” says
Rebecca Rosensweig, group director of strategic programs and events, Fidelity
Investments, Boston.

Spas aren’t just for women anymore, either. “We’ve seen a significant in-
crease in spa treatments among male attendees,” says Rosensweig, who often
blocks the entire spa for afternoon activities. During a recent 300-person client
meeting, for example, attendees booked 200 spa treatments. At Fidelity meetings,
spa treatments are so popular that the planning department asks attendees to book

them on its online registration forms.



